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The UN Sustainable Development Goals

17 Goals for People, for Planet

World leaders came together in 2015 and made a historic promise to secure the rights
and well-being of everyone on a healthy, thriving planet when they adopted the 2030
Agenda for Sustainable Development and its 17 Sustainable Development Goals (SDGs).

The Agenda remains the world’s roadmap for ending poverty, protecting the planet and
tackling inequalities. The 17 SDGs, the cornerstone of the Agenda, offer the most practical
and effective pathway to tackle the causes of violent conflict, human rights abuses,
climate change and environmental degradation and aim to ensure that no one will be left
behind.

The SDGs reflect an understanding that sustainable development everywhere must
integrate economic growth, social well-being and environmental protection.
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ESG Indicators

‘Indicators of sustainable development need to be
developed to provide solid bases for decision-making at all
levels and to contribute to a self-regulating sustainability of
integrated environment and development systems”

(UN, Agenda 21, Chapter 40.4)
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The UN Sustainable Development Goals
1. To which SDG do you identify the most? ?
2. What can you do as na individual to comply with that SDG?
3. What can you do in your organization to comply with SDG? ¢
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Research
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The packaging material and the claim both had a significant influence on young consumers’ sustainability perceptions,
and these perceptions extended to perceptions of various product attributes (e.g., healthiness, quality).

When all products cost the same, participants were more likely to choose a glass bottle (i.e., 81%) than a plastic bottle,
and a bottle with the recycled content claim (i.e., 79%) than a bottle without this claim.

However, these preferences dropped significantly when a price premium was attached to these packaging variations.

Hallez, L., Spruyt, B., Boen, F. and Smits, T. (2024), “How consumers value sustainable
packaging: an experimental test combining packaging material, claim and price”, British
Food Journal, Vol. 126 No. 9, pp. 3566-3583, doi: 10.1108/BFJ-01-2024-0069.
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Incorporate SDGs into Strategy

Actions

Critical to

Theoretical
Foundations

Broader
Implications
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Prioritizing SDGs

* Understand Links in SDGs

* Assess relevance of SDGs for
firm

* Develop priority matrix

+ Exploit alignment and
Manage trade offs.

* Focus organizational
efforts

« Optimize resource
allocation

* Resource-based View
+ Paradox Theory
= Complex Theory

* Incorporate SDGs in
Strategy Process

= Move from shared value to
Purpose and Mission

Contextualizing SDGs

* Reframe SDGs from global
to proximate context

* Define geographical and
industry scope for SDG action
* Attend to local needs and
concerns

* Reduce distance between
action and outcomes

* Adapt to proximate
institutional contexts

* Derive benefits for SDG
implementation

* Neoinstitutional Theory
* Stakeholder theory
(traditional)

+ Institutional logics

+ Emphasize close relationships
beyond regulation

* Develop new forms of
collaboration

Collaborating for SDGs

* Understand how various actors
help in SDG implementation
« Change mindset from

il ]

Innovating for SDGs

= Assess levers of change in
current business model (BM)
= Develop broader

= Shift to issue-focused

i ding of “profit”
= Evaluate hybridization and

+ Assure effective implementation
of SDGs

= Develop synergies

= Leverage on dispersed
knowledge and resources

= Effectively implement PPPs

* Multi-Stakeholder network
theory

* Support multisided platforms and
ecosystems for SDGs
* Assess growing need for coopetition

« Institutional logies
* Business Model Design
Research

* Include purpose as core pillar
of BM

= Understand dynamics of
changing social demands

Incorporate SDGs into Strategy

FIGURE 3
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* Develop sustainable BM SDG
+ Enhance current g
* Mitigate trade-offs and risks Outcomes

-=
=
T
PARADOX WIN-WIN
Embrace Leverage
Jed
o]
Z
<
=
m
—
§
LOW PRIORITY SECOND-ORDER PRIORITY
Ignore Park for later
z
(=]
]

Conflicting (trade-offs and tensions)

LINK BETWEEN ORGANIZATIONAL AND SOCIETAL ACTIVITIES

Complementary (co-benefits and synergies)

Prioritization matrix for United Nations sustainable development goals.
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Incorporate SDGs into Strategy

Organizations can integrate the UN’s SDGs into their strategies by adopting a hands-
on approach and using scientifically informed insights to strengthen implementation
protocols.

4«5 Effective guidelines should consider trade-offs and establish conditions for
collaboration, especially in communities that may distrust firms’ efforts.

The process involves four stages: formulating strategies that include SDG issues,
understanding proximate contexts, acknowledging the need for collective efforts,
and redesigning business models to account for social impacts.

This model is not comprehensive and requires additional steps like measuring SDG

achievement and addressing micro-level decision points.

[li: Adopting SDGs is a transformational process that entails risks, but inaction can lead
to reputational costs and missed opportunities for genuine societal impact.
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SDG Compass

e SOOMEaSS O

Figure 3 — The five steps of the SDG compass

Source: SDGcompass.org
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SDG Compass
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1. Contextualize for
Actionability

SDG Compass +

Making the SDGs actionable in Business Strategy

19/10/2026

2. Understand
the SDGs

3. Define the strategic
Gs

4, Set specific Goals

and Targets

~5.5DGs

H 6. 5DGs Report and
C ication

Evaluate the initial

can define its own path

+ Institutional environment
and legal influence

+ Industry

Micro factors:

+  Company dimension

Position in value chain

lstatus/context, so the company

Macro to micro

2.1 Understanding
the SDGs and their
business case: CEO,
Board and
employees

(educate leaders, top-
down and bottom-up)

2. Mixed activities (++/-)>

Decoupling

sed activities(+/--) ->
form

4. Peripherical activities (-
>Explore

Motivations

1. Ethical
2. Econom

ic
3. Contextual

potential of the
Goals both for

saciety and the
company

3.1 Map the value chain

a) Positionning the company [power,
position in the value chain)

b) Choose the level of analysis

¢) Map positive and negative impacts

on the 17 SDGs In the company’s

value chain

d) Engage with internal and external
stakeholers

3.2 Choose the company's
strategic and priority goals

4.1 Define specific
KPIs, targets and the
impact the company

5.1 Announce
commitement

Considering different activities and locations

aims to have in this 5.2 Decide the level of || (fallowing standards like GRI)
Agenda implementation and
gt Houta adapt
i A e idiarios]_| 6.2 Monitoring
Company'’s progress to

Smart Goals 5.3 Integrate across exponentiate impact
+ Specific business functions
- Measurable
* Time-bounded a) SDG owner role

b) Culture

o] Clear Goals inform transparently

" d) Innovation

d) Align with purpose, vison and value
&) outside-in perspective

[SDG index vs Gap Frame]

1) Align with the company core
business and opportunities and where
it can have more impact

g) Consider the internal and external
nexus

Come up with the selection of
core SDGs

[target level analysis]

838"
business units in the process

&) Incentives

Partnerships, stakeholder
engagement and

participation In the process

\_T_J

SDG Goals are a common
priority for all

6.1 Report and

stakeholders

communicate to inform

7. Impact

* Economic
* Social
+ Environmental

Legend: blue coloured text includes original entries that were not part of the initial SDG Compass

Pires de Almeida, A.F., van Tulder, R., & Rodrigues, S. (2023). ‘Walking the Talk: Making the SDGs Core Business — An Integrated
Framework’. In: Van Tulder, R., Giuliani, E., & Alvarez, I. (Eds.), International Business and Sustainable Development Goals. Progress in
International Business Research, Vol. 17 (pp. 49-82). Bingley: Emerald Publishing. https://doi.org/10.1108/S1745-886220230000017004

Lisbon School
of Economics
&Management
Universidade de Lisboa

Examples
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Figure 4 - SDG Compass + integrated framework: Making the SDGs actionable in Business Strategy
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ISEG

Energy Efficiency

Energy efficiency on the ISEG campus refers to the rational
use of energy in all areas of the campus and the adoption of
measures such as the implementation of new technological
solutions for monitoring consumption, more energy-
efficient appliances, the use of more efficient lighting
systems and changing the behaviour of members of the
community in relation to energy consumption.

Energy efficiency significantly reduces energy consumption
and greenhouse gas emissions, thus contributing to

environmental preservation and energy sustainability.

Learn more -
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The campus is the space where part of our students' education
process takes place. For this reason, it is essential that itis an
example of sustainable practices, both in behavioural,
technological and logistical terms. ISEG's commitment is to make
our campus carbon neutral and an example of green innovation
by 2050.

ez | s | s

LAt

Water Consumption

Water consumption on the ISEG campus is being
optimised to promote rational use in all areas. To this
end, new technological solutions are being
implemented to monitor consumption, using more
efficient appliances in terms of water use and
encouraging a change in the behaviour of members of
the community in relation to water consumption.

Water efficiency significantly reduces water
consumption and associated waste, thus contributing
to the preservation of water resources and
environmental sustainability.

Learn more -
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ISEG

Sustainable
Purchasing

Since 2022 ISEG . it
allows of of our
procurement activities for goods and services.

By choosing products and services that are produced more
sustainably, with recycled or renewable materials, or that
have less environmental impact during their useful ife we
are contributing to the environment and meeting
sustainability targets. We take a more conscious approach
to procurement so that we can inspire other organisations
to do the same and contribute to necessary changes.

254

ISEG
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Recycling on Campus

ISEGis

reducing it

waste and

improving its collection and separation of recyclable waste. contributing to the

circular economy within the campus.

Awareness
Campaigns

ISEG regularly promotes awareness

Solid Waste

The treatment of solid waste on the
ISEG campus is carried outina

campaigns among of the
community, with the aim of reducing
waste generation and encouraging the
practice of separating materials
correctly.

manner. The
campus has specific rubbish bins for
each type of waste, such as paper,
plastic and metal. All the waste is
collected daly by a tesm that transports
it10ISEG's central recvlina containers.

Emissions

ISEG constantly seeks to achieve the emission targets
set nationally and internationally, and also the
objectives of ECO.AP 2030. The first step to start this
transition was to calculate its Greenhouse Gas (GHG)
emissions and draw up an action plan to achieve
carbon neutrality by 2030.

For this purpose, ISEG's organisational carbon footprint
was accounted for the base year 2019, and the
subsequent years 2020 and 2021. The Action Plan
encompasses a set of measures for the reduction of
scope 1,2 and 3 emissions and a compensation plan for
the remaining emissions, and that will enable the
achievement of this goal.
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ISEG obtains ISO 14001 - Environmental
Management certification and maintains
Quality Management System certification.

Find out more -

Other waste
Paper and cardboard, ight bulbs and
batteries are collected and deiivered for
specialist collection. Waste Electrical
and Electronic Equipment (WEEE) is
stored securely and sent for recycling.
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ISEG

ISEG tem contribuido mais para os ODS:
6,8,9,10e12

i

<

SDG Contributions mmmcons [[Jis,

Devida & agenda Europela do Green
Desl seria intaressanta que o ISEG
pudesse aumentar 05 Seus
contributos nos ODS:

Research and Education Contributions by

=

- 13 Agdo Climatica
- 15 Vida na Terra

-
Qutros temas também relevantes na
agenda intemacional associada com

I agesiso:
- 4 Educacio de idade
IIIII lm_HEE 5 vt 0o genees

SUSTENTABILIDADE
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ISEG

{( ter’s final
work could be worth T500€

ESG’25 Award

An award for the best master’s final work (TFM)
written in Portuguese and English

Topic

How to support companies in implementing sustainable
ESG management that maximises their resilience and
promotes a more sustainable society.

Applications until 19* September 2025

Check the regulations.
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Tesla

United Nations SDG Alignment Goals

UN SDGs
No Poverty
Zero Hunger

Good Health and Well-Being

Quality Education
Gender Equality

Clean Water and Sanitation
Affordable and Clean Energy

Decent Work and
Economic Growth

Industry, Innovation
and Infrastructure
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EDP

®@edp

f Sustainability

About us

Focus Areas
Responsible Soursing
Child Labor & Forced Labor

Waste Management & Reoycling, Circularity
Product Quality & Safety
Responsible Sourcing

External Stakeholder Engagement
Respectful Workplace & Equal Opportunities
Water Use & Management

Inclusive Energy Transition

Product Quality & Safety

Responsible Sourcing

Grievance Mechanisms & Access to Remedy
Responsible Data & Cybersecurity
Responsible Al

Inclusive Energy Transition

Occupational Health & Safety

Talent Management & Employee Wellbeing
Employee Engagement

External Stakeholder Engagement
Respectful Workplace & Equal Opportunities

Government Relations Policy

What we do

Sustainable Development Goals at EDP

Sustainability

UN SDGs

Reduced Inequal
Sustainable Cities and
Communities

Responsible Consumption
and Production

Climate Action

Life Below Water

Life on Land

Peace, Justice and Strong
Institutions

Partnerships for the Goals

Social impact Innovation

19/10/2026

Focus Areas

Government Relations Policy
Inclusive Energy Transition

Talent Management and
Employee Wellbeing

Waste Management & Recyeling, Circularity
Air Quality & Reducing Toxic Emissions
Praduct Quality & Safety

Responsible Data & Cybersecurity
Responsible Al

Oceupational Health & Safety

Biodiversity

Climate Change & Risk Management
Renewable Energy & Energy Efficiency
Inclusive Energy Transition

Biodiversity
Waste Management & Recyeling, Circularity

Waste Management & Recycling, Circularity
Business Ethics & Anti-Corruption
Government Relations Policy

Grievance Mechanisms & Access to Remedy
Child Labor & Forced Labor

Respectful Workplace & Equal Opportunities

Government Relations Policy

U useon | s

Investors Media O\

We are committed to the UN

259

https://www.edp.com/en/sustainability/sdg
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EDP ESG Performance at a glance
INDICATOR . Target Target
Unit 2023 2022 A% 2026 2030
Renewables generation % 87% T4% +13p.p. 93% 100%
) 'O Capex aligned with EU taxonomy % 96% 96% +0pp. >08% 100%
Scope 1& 2 Emissions intensity gCO./kWh 81 180 -50% 36 8
Environment Total recovered waste materials % 96% 95% +2p.p. 90% >00%
o O  Femaeoveral % 20% 27% Hipp. 31% 35%
% Global investment in communities' €m 34 32 8% ~€200 >£300
= Accident Frequency Rate * Fr 207 184 13% 142 <
Social

Female on Leadership % 20% 28% Hpp. 3% 35%
ESG & equity linked compensation for Top Management * v v v ¥

bitsight
Cybersecurity el 10 810 0% Keep advanced *

rating
Governance Top quartile in ESG rating Performance ® A A K v

SEG === LISBOA | aiaii™
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Unilever
Our strategy & Growth Action Plan

We are stepping up our execution to deliver improved
performance - focusing on faster growth, productivity
and simplicity, and performance culture.

Our purpose

Making sustainable living commonplace

Our financial ambition

Consistent and competitive growth driving top third Total Shareholder Return®

Where to play

Build a consistently high growth portfolio

Win with our brands, powered by unmissable superiority

Accelerate growth in key markets and cntegories'-m
Lead in key channels A

o0 v | Lshon | e
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Unilever
OUR VALUE CHAIN
) gaLUE WE

WHAT WE
DEPEND ON o ® o, EATE
A
\\5“*‘
<& OUR PURPOSE
To Make Sustainable Living Commonplace e

<,

OUR VISION %,
To grow our business, whilst decoupling our environmental %
footprint from our growth and increasing our positive social impact
delivered through the Unilever Sustainable Living Plan:

IMPROVING HEALTH REDUCING ENHANCING
LIVELIHOODS

AND WELL-BEING ENVIRONMENTAL
. IMPACT

@ cnnslm& %
) \

OUR STRATEGY
To deliver long-term growth and sustainable value creation
Supported by Division strategies:
T
% Beauty and Personal Care / s Ry,‘;
.. Home Care £ .4‘%
@ Foods and Refreshment 3 %é’h
w“‘("\ @&a@
.
Unillorer

\ i, @ /

(«q ez L ushon | s
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Exercise

1. ISEG

@m LISBOA | s
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ESG metrics

Environmental Social Governance

Conservation of the natural world Consideration of people & Standards for running a company

relationships

- Climate change and carbon emissions - Board composition
- Air and water pollution - Customer satisfaction - Audit committee structure
- Biodiversity - Data protection and privacy - Bribery and corruption
- Deforestation - Gender and diversity - Executive compensation
: - - Lobbyi
~Energy efficiency Employee engagement ol : .y\ng o
- Community relations - Political contributions
- Waste management . .
- Human rights - Whistleblower schemes
- Water scarcit
¥ - Labor standards

aaaaaaaaaaa
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ESG metrics

@ ESG factors are often interlinked

( é > ESG factors can often be measured, but it can be difficult to
' assign them a monetary value

ESG investing grew out of investment philosophies such as Socially
. Responsible Investing (SRI) but there are differences - exclusionar
filters versus inclusive criteria

Contrasting and comparing sustainable development indicator metrics. Available from:
https://www.researchgate.net/publication/223804576 Contrasting_and _comparing_sustainable_development_indicator
metrics [accessed Sep 09 2020].

v
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Sustainable Balanced ScoreCard

266
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Some sustainable KPls:

Environmental perspective:
- Resources consumption
Emission to water, natural environment and air
- Reuse and recycle rate

Social perspective:
Supplier’s sustainability performance

Job creation

Emplyee’s benefits
Health and safety performance

S2kpis

Economic

Objectives

Measures

Targets

Initiatives

Initiatives

=Cstrategymap b~ Dashboard =l anaysis & Alerts PR Report~ Save~  Tools~
Balanced Scorecard » [ 3 - L 3 Export LY T ]
C Sustainable Growth Strategy Template )
II [Financial goal
8 outcomes
E help achieving BET% ,
s 7 Z% ; needs
5, Goal refated io the needs
% , o GoAl reiated 10 e needs
<
. A
: Goal related 1o the needs Goal related to the needs
Do customer goals - - l.ll
T s I|I sustamabilty-aware governmental regulators
interests of 5% 4 o ™ £ o 9% , o, 5% = ™, ™ ¢
5 g G0AI1 79 ; g, Goal2 ] 7, . Goals

Do intemal goals
estmate the
environmental impact
(waste, energy, impact
on waler and airf?

Does the learning and
@rowth perspactive
help promote
sustamability values
and culture?

Lagging indicator

2%  opm Cstomer salistaction

85% ;' o Emplayee saiisfacton
T

5% o REgUIatory compliance

Goal 1

| B ]

[ Revuce weste miiaive

I5% o, Environmental impaci metnc.

¢ How doas IT help the company to be
mare sustainable?

L
1.|l Goal2

[rem 4 ‘
(B Reduce energy consumpton miaie
u Reduce water consumption indiative
21% [N\ Envwonmental impact meirc

* DoHR ‘take into account labor
Vo L

.I.Il Goal3

I™ 7 A
Reduce ax poliution ntatve
3% gy EnVionmental impaci meine

Promote sustainability values and
culture

% | o ™ 7 g,
90% , - Sustainabillly raining penetration

[73% /" o, Sustainabilty awareness metric

e i [l ol B

v
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Systems taxonomy for resource flow indicators

Industry economic value Society
(economic capital) is created for society| (human capital)

Llaborls utlllud in industry e/ ] | Ve

somewaste | emissionsmay

is recovered harm humans are enjoyer
ecological goods o el society by society
and services are | invests in
utilized in industry waste a ions may protection
degrade ti ironment mstoratio-\ ;

_— nt (natural capital)

U uison | e
268
Indicator Indicator Types National Scale Examples Community Scale Examples
Category
Resource « Volume e Greenhouse gas e Greenhouse gas emissions
Flow « Intensity emissions o Material flow volume
dicators « Recovery * Material flow volume o Water treatment efficacy
o Impact * Resource depletion 4 Recycling rate
g o Quality o e Land use
5 Value o Profitability o Cost (reduction) o Cost (reduction)
=§ I‘;‘;;itak::rs * Economic Output « Fuel efficiency (gain) « Fuel efficiency (gain)
; e Income « Energy efficiency (gain) e Energy efficiency (gain)
2 o Capital Investment * Vehicle use (miles per capita)
$ e Human Development
g Adverse « Exposure o Health impacts of air e Health impacts of air pollution
i [ - o : Pl
&  Incidence  Public safety « Sewer overflow frequency
‘s o Impact o Life cycle footprint of
.6 otos energy use
§n e |mpairment
% System e Health o Air quality * Air & water quality
o I‘;‘;’::;::’; o Wealth « Water quality o Local employment
=X « Satisfaction * Employment e Local household income
g * Growth e Household income * Housing Density EPA (2012)
« Dignity « |Infrastructure durability
¢ Capacit o Community educational equif
$ QUZI“Y ::f Life ¥ e @ e U LISBOA \ i

269
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Typical categories of sustainability indicators

Greenhouse Gas
Emissions
Energy Persistent Toxic Human
Intensity Emissions Dignity
\\ \‘
\‘. \\.
\\ Reduced
Environmental

Footprint /

Poverty
Alleviation

Health & safety
Improvement

Increased
Societal
Value

Water | Material Resource Asset
Intensity | % Intensity | Conservation R Recovery
Q |
Land Ecological Biodiversity Prosperity
Use Impacts & Ecological & Economic
Resilience Resilience

270

Examples of Sustainability Indicators Used Worldwide

Poverty

* Unemployment rate

= Poverty index

= Population living below
poverty line

Population Stability
* Population growth rate
trend

* Population density

Human Health

= Average life expectancy
= Access to safe drinking
water

= Access to basic Sanitation
= Infant mortality rate

Living Conditions
. Uartlzan population growth
ri

= Floor area per capita
= Housing cost

271

Coastal Protection
* Population growth
= Fisheries yield

= Algae index

Agricultural Conditions

= Pesticide use rate

= Fertilizer use rate

= Arable land per capita

= Irrigation % of arable land

Ecosystem Stability
= Threatened species
= Annual rainfall

Atmospheric Impacts

= Greenhouse gas emissions
= Sulfur oxide emissions

= Nitrogen oxides emissions
= Ozone depleting emissions

Generation

= Municipal waste

= Hazardous waste

= Radioactive waste

* Land occupied by waste

Consumption

* Forest area change

Annual energy consumption
Mineral reserves

Fossil fuel reserves

Material intensity
Groundwater reserves

Economic Growth
" GNP

® National debt/GNP
= Average income

® Capital imports

® Foreign investment

Accessibility
® Telephone lines per capita
* Information

Sources:
United Nations, Indicators of Susiainatie Development
World Bank, World Development indicafors

19/10/2026

EPA (2012)

a
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EPA (2012)
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ESG metrics

ﬁy EFFAS

Environmental Social Governance Longterm Viability
eneral: ESG 1 Energy ESG 3 Staff ESG 7 Litigation [ESG 9 Revenues from
ESGs which fficiency turnover risks Inew products
pply to all
industry-groups  [ESG 2 GHG ESG 4 Training & |[ESG 8 Corruption
missions qualification
ESG 5 Maturity of
Workforce
ESG 6 Absenteeism
rate

272

Integrated reporting framework

What is Integrated Reporting?

‘ A concise communication about how an organisation’s strategy,
governance, performance and prospects, in the context of its external
environment, lead to the creation of value over the short, medium and

long term.’

HOW VALUE IS
CREATED?
Communicate the full

range of factors that
materially affect value

273

Paul Druckman, CEO of IIRC, 2013

The International Integrated Reporting Council (IIRC)
defines an integrated report as one that ‘brings together
material information about an organization’s strategy,
governance, performance and prospects in a way that
reflects the commercial, social and environmental context
within which it operate

v
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Integrated reporting framework

'|0 INTEGRATED <| R>

wve | REPORTING

Concise communication on how organizational strategy and management lead to
value creation:

9
] 75 2 b;z_%
Lﬁ ;P https:/://www.youtube.com/watch?
i s | = v=Hx4dvrlunpw

| INTEGRATED REPORTING =:;ﬁ,|Rjj:>’

www.youtube.com/watch?v=EFmO0sKeBLhO d

nnnnnnnnnnn
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Integrated reporting
framework

Interrelates financial with non-financial reporting
to provide an integrative and comprehensive
overview of the business activities of a company,
their results, and consequences for people and
the environment.

While sustainability reports and nonfinancial
reports can be disclosed autonomously, an
integrated report represents a single report that
includes not only social and ecological but also
economic aspects. In that sense, integrated
reports are comprehensive, reflecting a holistic
perspective on business activity.
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Integrated reporting framework
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How does the organization’s governance structure support its ability to create value in the short,
medium and long term?

What is the organization’s business model?

What are the specific risks and opportunities that affect the organization’s ability to create value over
the short, medium and long term, and how is the organization dealing with them?

L) LisBoa | mee

a

Integrated reporting should provide:

277

Insight into the organization’s strategy, and how it relates to the organization’s ability to create
value in the short, medium and long term and to its use of and effects on the capitals.

Insight into the nature and quality of the organization’s relationships with its key stakeholders,
including how and to what extent the organization understands, takes into account and responds
to their legitimate needs and interests.

Information about matters that substantively affect the organization’s ability to create value over
the short, medium and long term.
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Integrated reporting should provide:
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Holistic picture of dependencies between the factors that affect organization’s ability to create value over time.
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Brooks, L. Dunn. P. (2018),
Business & Professional
Ethics for Directors,
Executives & Accountants
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What to report as non-financial information?

DISCLOSURE RECOMMENDATIONS (conTiNUED)

19/10/2026

The four recommendations are supported by specific disclosures organizations should
include in financial filings or other reports to provide decision-useful information to

investors and others.

Metrics and Targets

Disclose the organization’s
governance around climate-related
risks and opportunities.

ded Discl

Disclose the actual and potential
impacts of climate-related risks and
opportunities on the organization’s
businesses, strategy, and financial
planning where such information is
material.

es

ded Disch -

Disclose how the organization
identifies, assesses, and manages
climate-related risks.

Recommended Disclosures

Disclose the metrics and targets
used to assess and manage relevant
climate-related risks and
opportunities where such
information is material.

R ded Discl

es

a) Describe the board’s oversight of
climate-related risks and
opportunities.

a) Describe the climate-related risks
and opportunities the
organization has identified over
the short, medium, and long
term.

a) Describe the organization's
processes for identifying and
assessing climate-related risks.

a) pisclose the metrics used by the
organization to assess climate-
related risks and opportunities in
line with its strategy and risk
management process.

b} Describe management’s role in
assessing and managing climate-
related risks and opportunities.

280

b) Describe the impact of climate-
related risks and opportunities on
the organization's businesses,
strategy, and financial planning.

b) Describe the organization’s
processes for managing climate-
related risks.

b) Disclose Scope 1, Scope 2, and, if
appropriate, Scope 3 greenhouse
gas (GHG) emissions, and the
related risks.

c) Describe the resilience of the
organization’s strategy, taking
into consideration different
climate-related scenarios,
including a 2°C or lower scenario.

€} Describe how processes for
identifying, assessing, and
managing climate-related risks
are integrated into the
organization’s overall risk
management.

c} Describe the targets used by the
organization to manage climate-
related risks and opportunities

and performance against targets.
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